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SECTION – A 

 Answer any FIVE questions. (5  5 = 25 marks) 

HÐóþ° I§æþ$ {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯éË$ {ÐéÄæý$$Ðèþ$$. 

1. Effect of Rural Markets. 

 {V>Ò$×ý Ðèþ*ÆðÿPsŒýË {ç³¿êÐéË$. 

2. Concepts of Rural Marketing. 

 {V>Ò$×ý Ðèþ*ÆðÿPsìý…VŠü ¿êÐèþ¯èþË$. 

3. Rural Vs Urban Consumer. 

 {V>Ò$×ý Ñ°Äñý*Væü§éÆæÿ$°Mìü Ðèþ$ÇÄæý$$ ç³rt×ý Ñ°Äñý*Væü§éÆæÿ$°Mìü VæüË ™óþyéË$. 

4. What is Rural Marketing Mix. 

 {V>Ò$×ý Ðèþ*ÆðÿPsìý…VŠü Ñ$MŠüÞ A…sôý HÑ$? 

5. What is Rural Consumer Behaviour. 

 {V>Ò$×ý Ñ°Äñý*Væü§éÆæÿ$° {ç³ÐèþÆæÿ¢¯èþ HÑ$? 

6. Competition Commission of India (CCI). 

 ´ùsîý MæüÒ$çÙ¯Œþ B‹œ C…yìþÄæý*. 

7. Spices Board. 

 çÜ$Væü…«§æþ {§æþÐéÅË$ »ZÆæÿ$z. 
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8. Fertilizers. 

 ÆæÿÝëÄæý$¯èþ GÆæÿ$Ðèþ#Ë$. 

9. What are the Farm Equipment. 

 ÐèþÅÐèþÝëÄæý$ ç³ÇMæüÆ>Ë$ A¯èþV>¯óþÑ$?  

10. Types of Rural Market Segmentation. 

 {V>Ò$×ý Ðèþ*ÆðÿPsŒý Q…yîþMæü×ýË Äñý$$MæüP ÆæÿM>Ë$. 

SECTION – B 

 Answer ALL questions. (5  10 = 50 marks) 

A°² {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯éË$ {ÐéÄæý$$Ðèþ$$. 

11. (a) Explain the Rural Markets and Environmental factors. 

  {V>Ò$×ý Ðèþ*ÆðÿPsŒýË$ Ðèþ$ÇÄæý$$ ç³Æ>ÅÐèþÆæÿ×ý M>Ææÿ×êË$ ÑÐèþÇ…ç³#Ðèþ$$. 

Or 

 (b) What is Rural Market and explain the characteristics of Rural Market. 

  {V>Ò$×ý Ðèþ*ÆðÿPsŒý A¯èþV>¯óþÑ$ Ðèþ$ÇÄæý$$ {V>Ò$×ý Ðèþ*ÆðÿPsŒý Äñý$$MæüP Ë„æü×êË$ ÑÐèþÇ…ç³#Ðèþ$$. 

12. (a) Explain Rural Markets and explain the problems in rural Market. 

  {V>Ò$×ý Ðèþ*ÆðÿPsŒý¯èþ$ ÑÐèþÇçÜ*¢ ÐésìýÌZ° çÜÐèþ$çÜÅË$ ™ðþË$ç³#Ðèþ$$. 

Or 

 (b) What is Marketing Mix and explain the Relevance of Rural Marketing 
Mix? 

  Ðèþ*ÆðÿPsìý…VŠü Ñ$MŠüÞ A¯èþV>¯óþÑ$ Ðèþ$ÇÄæý$$ {V>Ò$×ý Ðèþ*ÆðÿPsìý…VŠü Ñ$MŠüÞ Äñý$$MæüP L_™èþÅ…¯èþ$ 

ÑÐèþÇ…ç³#Ðèþ$$. 

13. (a) What are the problems and challenges in Agriculture Marketing? 

  ÐèþÅÐèþÝëÄæý$ Ðèþ*ÆðÿPsìý…VŠü HÑ«§æþÐðþ$O¯èþ çÜÐèþ$çÜÅË$ Ðèþ$ÇÄæý$$ G§æþ$ÆðÿOÄôý$Å çÜÐéâæý$å ™ðþËç³…yìþ. 

Or 

 (b) Explain the Market yards, support prices, Rural Warehousing. 

  Ðèþ*ÆðÿPsŒý Äæý*ÆŠÿz, B«§éÇ™èþ «§æþÆæÿË$, {V>Ò$×ý {´ë…™èþ Wyæþz…Væü$Ë¯èþ$ ÑÐèþÇ…ç³#Ðèþ$$. 
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14. (a) Explain the important role of Agricultural Price Commission. 

  ÐèþÅÐèþÝëÄæý$ «§æþÆæÿ MæüÒ$çÙ¯Œþ Ðèþ$$QÅÐðþ$O¯èþ ´ë{™èþ¯èþ$ ÑÐèþÇ…ç³#Ðèþ$$. 

Or 

 (b) What is Agriculture support mechanism and explain the Tobacco Board, 
Coffee and Tea Board. 

  ÐèþÅÐèþÝëÄæý$ B«§éÇ™èþ Ñ«§é¯èþ… A¯èþV>¯óþÑ$ Ðèþ$ÇÄæý$$ ´÷V>Mæü$ »ZÆæÿ$z, M>ïœ Ðèþ$ÇÄæý$$ sîý»ZÆæÿ$zË¯èþ$ 

ÑÐèþÇ…ç³#Ðèþ$$. 

15. (a) Explain the Important role of government and non-governments for 
Rural Markets. 

  {ç³¿æý$™èþÓ Ðèþ$ÇÄæý$$ {ç³¿æý$™óþÓ™èþÆæÿ {V>Ò$×ý Ðèþ*ÆðÿPrÏ Äñý$$MæüP Ðèþ$$QÅÐðþ$O¯èþ ´ë{™èþ¯èþ$ ™ðþË$μÐèþ$$. 

Or 

 (b) What are the duties of government and explain the agencies in the 
development of rural and Agricultural Marketing. 

  {V>Ò$×ý Ðèþ$ÇÄæý$$ ÐèþÅÐèþÝëÄæý$ Ðèþ*ÆðÿPsìý…VŠü AÀÐèþ–¨®ÌZ {ç³¿æý$™èþÓ… Äñý$$MæüP ´ë{™èþ¯èþ$ 

ÑÐèþÇ…ç³#Ðèþ$$. 

——————— 


